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Cred Mantra is a next-generation digital credentlallng plqtform
built on blockchain technology, designed to create tamper-
proof, verifiable, and globally trusted digital credentials. It
enables institutions, enterprises, and certification bodies to
issue and manage secure digital certificates with ease.

Blockchain-based credentials are immutable, verifiable, and
fraud-resistant, ensuring that once issued, they cannot be
altered and can be instantly validated by anyone.

MARKET PROBLEM
Traditional credentialing systems face critical challenges:
e High risk of fraud and forgery
e Manual verification processes that are time-consuming
e Lack of global standardization and portability
e Limited trust between issuers, holders, and verifiers
As digital transformation accelerates, organizations require a secure,
scalable, and trusted solution for credential management.

CRED MANTRA SOLUTION

Cred Mantra leverages blockchain to deliver:

1. TAMPER-PROOF CREDENTIALS

Tamper-proof credentials ensure lasting authenticity and trust.

2. INSTANT VERIFICATION

Instant verification via links or QR codes, no delays or manual checks.
3.SCALABLE & CUSTOMIZABLE PLATFORM

Scalable certificate issuance with custom branding.

4.FRAUD PREVENTION

Blockchain makes credentials nearly impossible to fake.

TARGET MARKETS VALUE PROPOSITION GO-TO-MARKET

e Educational e Trust & STRATEGY
Institutions Transparency e Strategic

e Corporates & HR e Operational partnerships
Teams Efficiency e Franchise

e Government & e Global Credibility expansion
Regulatory Bodies e Revenue e Digital trust

e Training & Certification Enablement campaigns

Providers e Enterprise outreach
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ABOUT CASHWORTH GROUP

CashWorth Group is a Tanzania-based organization serving as a
Master Franchise Partner for Cred Mantra, responsible for regional
expansion and implementation across East Africa.

ROLE AS MASTER FRANCHISE
CashWorth Group plays a critical role in:
e lLocalizing Cred Mantra’s solutions for the Tanzanian and African
markets
e Building partnerships with institutions, corporates, and governments
e Driving sales, onboarding, and deployment of the platform
e Providing on-ground support and client servicing

STRATEGIC IMPORTANCE OF TANZANIA

Tanzania represents a high-growth opportunity due to:
¢ Increasing demand for digital transformation
e Rising need for secure and verifiable credentials
e Expansion of education, workforce training, and certification ecosystems

JOINT VALUE MARKETING & EXPANSION  VISION FOR THE
PROPOSITION STRATEGY FUTURE
e Global technology e Partnerships with e Secure, verifiable,
with strong local institutions and globally accepted
execution certification bodies credentials
e Easy adoptionin e Collaboration with e Greater trust and
emerging markets government and efficiency for
e Scalable for regulators organizations
government, e Awareness campaignson e Portable, lifelong
education, and fraud prevention digital credentials
enterprises e Positioning as Africa’s for individuals

digital credential
standard
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